Komnaniss Laboratory Marketing Technology Bucnosuiaa noasixky HAH
Ykpainu 32 I’AITHPIYHY IUTIAHY CHIBIPALIO I HAlilHE MAPTHEPCTBO.

3 25 mo 27 Bepecus 2012 p. Ha TepUTOPii BHUCTABKOBOTO IIEHTPY
«KuiBEkcnollimaza» BigOyBcsi psii MDKHApOJIHUX CIHEIIalli30BAaHUX BHCTABOK,
30kpema «Bucoki Texnomorii-2012», LABComplEX-2012, «HanoTtexHosorii-
2012» 1 Mixunaponuuii popym dapmaneBtuunoi iHgyctpii PHARMComplEX-
2012.

[TpoBeneHHss nMx 3axoAiB OyJO CIPSMOBAaHO Ha PO3BUTOK 1HHOBALINAHOI 1
HAyKOBO-TEXHIYHOT cepu YKpaiHu, 3aIydeHHs] 1HBECTHUIIIA Y HAYKOEMHI CEKTOPHU
C€KOHOMIKH, PO3IIUPEHHS PHUHKIB 30yTY BHCOKOTEXHOJIOTIYHOI MPOMYKIIIi,
MPEACTABICHHS [IIOUUX JIEPKABHUX IIUIbOBUX HAYKOBO-TEXHIYHUX TMPOTpaM,
BIJIOIp KpallUX 1HHOBAI[IMHUX PO3pOOOK 1 MPOEKTIB, MPE3EHTALS IX JAep:KaBHUM
CTPYKTypaM 1 MPUBATHOMY O13HeCy, IO 3alllKaBJE€HI B KOMepLiaai3alii HayKOBO-
TEXHIYHUX JOCITHEHb, YIPOBAIKEHHI 1X Y BUPOOHUIITBO.

HamionanpHa akazemiss HayK YKpaiHu, fika Oyja OJHHMM 3 OpraHi3aTtopiB
3a3HAYCHUX 3aXO/l1B, CTBOPUJIA OKPEMI rajay3eBl €KCIO3HIlii, Ha SKUX YCTAaHOBHU
HAH Vxkpainu npoaemonctpyBanu Onu3bko 940 HOBITHIX TEXHOJIOTIN Ta
IHHOBALIIMHUX PO3POOOK 3 PI3HUX rajay3ell HayKu, TEXHIKH, MEIUIUHUA. 3a3Ha4YCH1
BUCTaBKM BinBiganu kepiBHUKU HAH VYkpainu ¥ ypsany (Komnamnia Laboratory
Marketing Technology eucnosuna nooaxky HAH Ykpainu 3a n’amupiuny niiony
cnienpauto i Hadiline napmuepcmeo // Hauionanvna akademia nHayk Ykpainu
(http://www.nas.gov.ua). — 2012. — 16.11).



